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Congratulations! for deciding to take a personal branding approach to your career 
development & growth that will provide you with direction and ownership of your 
professional future. We are living through a digital transformation that has fundamentally 
changed how we communicate and network, with both peers and potential employers. 
Social media has become a key driver for the personal branding phenomenon. We are 
all basically ‘media publishers’ who produce and distribute content on a daily basis  –
but to what extend does this relate to career goals and dreams?

WELCOME TO THE COURSE



COURSE STRUCTURE 

• Thrive: What is Personal Branding

• Self Discovery: Discovering your Why and 
Identifying your ‘NorthStar’

• Positioning: Differentiating your Brand

• Bringing your Story to Life: Developing your 
touchpoints

• Growth Strategy: Network and Visibility

• Map of Life: Reflecting, Adapting and Evolving



LEARNING OBJECTIVES

1.To understand what a personal brand is, the key stages 
involved in creating one and the the associated benefits

2.To reflect on and identify the foundations of your personal 
brand: your values and North Star 

3.To build, communicate and execute an authentic and 
coherent brand narrative through the development of your 
brand pillars on-line and off-line

4.To create a Map for life to support you to make career 
decisions 

5.To understand how to deliver, adapt and evolve on your 
plan 



MODULE 1: YOUR BEST SELF

“This is a very complicated world. This is a noisy world. And we are not 
going to get a chance to get people to remember much about us - no 
company is. And so we have to be really clear on what we want them to 
know about us.”

- Steve Jobs



INTRODUCTION 
What is a Personal Brand?

Marketing and PR

Entrepreneurship

• “How we market ourselves to others.” Shawbel (2009) 

• “To be in business today, our most important job 
is to be head marketer for the brand called You.”  
Peters (1997)

• “Your reputation, which is defined by your 
character... it is your legacy, and the way others 
remember you through your actions, your expertise 
and the emotional connections. Your personal brand 
shows your authenticity from the inside out.” 
Chritton (2014)

• Increasingly, personal branding is a strategic process that can 
help you get closer to your professional goals. The process 
draws on three major management disciplines: marketing and 
PR, human resources (training, self improvement, self reflection) 
and entrepreneurship 



THE ‘SELF’ CONCEPT

How 
You see
Yourself 

How
Others 
See you

Your 
Personal
Brand



20% Tangible 

80% Intangible 

PERSONAL VALUES 
CULTURE
GOALS AND DREAMS 
PERSONALITY 
EDUCATION 
SKILLS AND EXPERIENCES 
WORK ETHIC 

PHYSICAL APPEARANCE 
VERBAL AND NON-VERBAL 
COMMUNICATION/CONDUCT 
DIGITAL FOOTPRINT 
CV/RESUME 

Think of your personal brand like an iceberg. 20% is what the public sees; the tangible parts, while 80% is private to you 
and behind the scenes. The 80% intangible parts need to be tackled first to lay the foundations. If you attempt it the other 
way around, your personal brand won’t be well aligned and it’s likely you will need to change it many times

ICEBERG METAPHOR



WHO NEEDS THIS?

• When thinking about who need this the answer is 
Everyone - If you want to get past that first Google 
search, you're going to want to craft and deploy a 
personal brand that accurately reflects who you 
are, what you believe in and what you are capable 
of.

• Identifying and nurturing a personal brand gives 
you a distinct plan of action regardless of where 
you are in your career.

• There are 4 instances where creating and paying 
attention to your personal brand become critical.
• Just starting out
• Trying to switch fields
• Becoming more valuable to your company
• Breaking out on your own



”Your brand is what other people say about you when 
you’re not in the room”

- Jeff Bezos



WHY IS THIS IMPORTANT?

• Digital transformations has fundamentally changed the nature of work and will 
continue to do so, making your digital footprint a new expanded and transparent 
version of your CV

• Also known in academic literature as ‘self-marketing’, this is not new, and celebrities, 
businesses and political leaders have worked on these principles for at least half a 
century

• The flip side to not investing in your personal brand means that you run the risk of 
another person being in control of your professional destiny 

‘If you don’t brand yourself, someone else will.” 
-Catherine Kaputa



THE PERSONAL BRANDING PROCESS

DISCOVER YOUR      
VALUES

IDENTIFY YOUR 
NORTHSTAR

BUILD YOUR STORY VISIBILITY STRATGY LIFE MAP

Various authors have created their own steps and processes for personal branding.  Some go deeper into 
reflection and self-discovery while other are geared more toward a strategic building of an on-line presence. 
We have analyzed and interpreted them for what we believe is the optimal balance.  We believe a deeper 
understanding of you true nature can fill your days with more energy and enable you to work with more passion 
and lead to a greater sense of purpose. 



B E N E F I T S

External Drivers

•Get noticed and stand out from 
competition 
•Enhance your visibility in a crowded 
marketplace 
•Gain a higher perceived value
•Attract opportunities 
•Become an expert authority in your field 
•Expand your professional network and/or 
build up a following 
•Build your credibility 
•Help identify your specialty 

Internal Drivers 

•Be in control of your own destiny 
•Find happiness outside of the 
workplace 
•Reduce frustration 
•Become more resourceful in learning 
new skills
•Develop a ‘thick skin’ 
•Feel confident to be yourself 
•Focus your energy 
•Aid decision making and choice 
paralysis 



CHALLENGES

• Fear of change 
• Trying to be everything to everyone 
• Accepting criticism and feedback 
• Feeling stressed, inhibiting the ability 

to assess situations or be creative 
• Perfectionism 
• An introverted nature 
• Lack of self awareness 
• Lack of authenticity 

• The recruitment industry is in a state 
of rapid change and competition 

• Managing multiple audiences and 
stakeholders 

• May require financial resources 
• Handling social and professional

pressure 

External DriversInternal Drivers 



‘In Reality, We are all self-employed’ 
-CLIFF HAKIM

• Be flexible and open-minded
• Complete this course! 
• Undertake the process in steps or bite size chunks so that is not too overwhelming 
• Be open to risk taking, experimentation and feedback
• Commit to a lifetime of continued learning

Ways to overcome these challenges:



PERSONAL BRAND CANVAS
Purpose: What do you 
value?

Peak moments: What are the 
moments that have had the 
most impact to date?

Passions: What do you 
care about?

Brand Pillars 1: What are your 
key elements of your 
personality?

Knowledge and Skills: What 
do you have to give? (SWOT)

Brand Pillars 2: What is your 
mission statement?

Brand Pillars 3: What are 
your points of differentiation?

Brand Pillars 4: What is 
your Tone of Voice?

North Star: Where do you see yourself at the pinnacle of your 
career? (Job, type of company, lifestyle)

Narrative: What are the key moments in your life 
story?

Mentors: Who sits on your 
Board of Directors?

Life Map: When and how will you 
get to your North Star? What 
tasks/activities will you need to 
get there? (Learning options, skill 
dev, network ect.)
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